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Abstract

1. Display Advertising project
2. SLT TA

Description

1. Display Advertising project
I read some important parts of this [1] survey paper again and gathered some papers to read.
I also read Neural Network Matrix Factorization [2]. It was a unit with latent inputs and outputs (which
is not close to our work).

2. SLT TA
I read Indian Buffet Process and defined two questions for quiz 4.

Next Week

• Display Advertising project
Continue reading some of found papers.

• SLT TA
Finish IBP quiz 4 definition and also its solution.
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