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Abstract

1. Display Advertising project

Description

1. Display Advertising project
I finished the interaction networks l2-regularization experiment. The results show that this regularization
doesn’t help too. (As well as the embedding parameters regularization)
I started to experiment the l2-regularization over head network parameters. It’s still running.

Next Week

• Display Advertising project
I’ll continue running L2-Reg experiments and also applying dropout over all parts of the model (Embed-
dings, interaction Networks and Head Network).
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