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Abstract

1. Display Advertising project
2. COVID

Description

1. Display Advertising project
I started running the proposed method on the Criteo dataset. The early runs show a high amount of
overfitting. I started a vast experiment to find the real source of overfitting.
I wrote the proposed method mathematics and formulas in English to finalize the current version of model
and explain it to Abbas. (I’ll upload it as another attachment to my report)

2. COVID
I think I have got infected with COVID-19. I hope it doesn’t affect my efforts on progressing thesis project.

Next Week

• Display Advertising project
Wait for the server to finish the overfitting investigation experiments.
Start another experiment to determine the effect of number of highly branched features on model perfor-
mance (and generalization).
Search for recently published papers and start to read related ones.
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