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Abstract

1. Display Advertising project
2. COVID

Description

1. Display Advertising project
I continued running the simulations. I haven’t found the main source of overfitting int criteo dataset yet.

2. COVID
I’m fully recovered from COVID19 and it won’t affect my progress anymore.

Next Week

• Display Advertising project
Wait for the server to finish the overfitting investigation experiments.
Start another experiment to determine the effect of number of highly branched features on model perfor-
mance (and generalization).
Search for recently published papers and start to read related ones.
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